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In an interview with The Atlantic, Richard Spencer, the president of the 
National Policy Institute, shared his vision for society. He proclaimed his 
dream of “reviving the Roman Empire, it would be an empire that would 
be welcome to Italians, to Scots, to Russians, to white Americans, to Finns, 
etcetera. To have a safe space for all Europeans from around the world” 
(Lombroso 2016). Spencer’s vision of a utopia is a modern take on a cen-
turies-old ambition: A white nationalist ethnostate. According to the Anti-
Defamation League, white nationalism is a term used to describe “a form 
of white supremacy that emphasizes defining a country or region by white 
racial identity and which seeks to promote the interests of whites exclusively, 
typically at the expense of people of other backgrounds” (Anti-Defamation 
League 2020d, para. 1).

White nationalism should be understood as a division of white supremacy 
which is an umbrella term for a variety of sociopolitical perspectives that are 
unified in their agreement that white culture is inherently superior and that 
nonwhites are defined by characteristics that necessitate their subjugation lest 
they overwhelm and dilute the white population (Anti-Defamation League 
2020f). This perspective of advocating for a legally codified white-exclusive/
white-dominant ethnostate has an extensive history in the United States. From 
the United States’ colonial origin through the early twentieth century, there 
have been laws meant to specifically regulate people of color (Gotanda 1995). 
Modern hate groups such as those discussed in this chapter seek to reimpose 
and strengthen America’s apartheid that has defined much of U.S. history.

Some white nationalist organizations are merely content to spread pro-
paganda and engage in public discourse as their primary means of enacting 
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change. Organizations such as American Renaissance, an online publication 
that characterizes itself as a research source for those interested in what it 
describes as race realism, work to disseminate information that supports 
pseudo-intellectual arguments regarding race, culture, and science. The phi-
losophy of race realism asserts that

race is an important aspect of individual and group identity, that different races 
build different societies that reflect their natures, and that it is entirely normal 
for whites (or for people of any other race) to want to be the majority race in 
their own homeland. If whites permit themselves to become a minority popula-
tion, they will lose their civilization, their heritage, and even their existence as 
a distinct people. (American Renaissance 2020, para. 1)

This perspective of race realism is supported by antiquated notions of bio-
logical race and serves to perpetuate this fundamental falsehood in the service 
of legitimizing segregationist systems and policies.

Spencer’s National Policy Institute (NPI), a white nationalist think tank 
founded in 2005, serves a similar function as American Renaissance by pub-
lishing race-related pseudo-science material, organizing events, and promoting 
the white supremacist agenda of the alt-right. The institute is “dedicated to 
the heritage, identity, and future of people of European descent in the United 
States and around the world” (National Policy Institute 2020, para. 1) and 
disseminates racist propaganda toward that end. Organizations such as NPI 
and American Renaissance function as think tanks for the alt-right movement 
whose goal is to achieve mainstream cultural legitimacy by incorporating white 
supremacist talking points into conventional conservatism (Hartzell 2018).

In addition to engaging in public discourse, some white nationalist’s 
activities have also taken the form of what the Federal Bureau of Investigation 
(FBI) refers to as domestic terrorism and homegrown violent extremists 
(HVE) (U.S. Congress 2019). In recent years, there have been efforts by white 
nationalists engaging in acts of domestic terror involving the targeted murder 
of minorities. Three particularly high-profile cases represent HVE: the 2015 
massacre of nine African American members of the historic black Emanuel 
African Methodist Episcopal Church in Charleston, South Carolina (Robles 
2015); the 2018 lethal shooting at the Tree of Life Synagogue in Pittsburgh, 
Pennsylvania (Roose 2018); and the 2019 massacre at a Walmart in El Paso, 
Texas where the shooter specifically targeted Mexicans (Wong 2019).

Research indicates that white nationalist organizations have gained increased 
support and expanded enrollment in their organizations. From 2017 to 2020, the 
number of white nationalist groups increased by 55 percent (Southern Poverty 
Law Center 2020d). A common recruitment strategy for these groups is to 
target college students through the distribution of propaganda on university 
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campuses. Since January of 2016 and the political rise of U.S. President 
Donald J. Trump, there has been a significant and steady increase of this type 
of recruiting by white nationalist organizations (Anti-Defamation League 
2020e). In 2019, white nationalist groups spread propaganda for recruiting 
on 433 college campuses in forty-three states and the District of Columbia, 
with the states of California, New York, Texas, Massachusetts, Ohio, New 
Jersey, Washington, Virginia, Kentucky, and Florida having the most activity 
(Anti-Defamation League 2020e). The trend of increased recruitment efforts, 
combined with the rise of officially designated hate crimes has motivated the 
FBI to elevate the national threat consideration of racially motivated extremist 
groups, in particular white supremacist organizations, to a priority level on par 
with ISIS and other terrorist organizations (Donaghue 2020).

In this chapter, first, we provide an overview of how to consider the con-
cept of free speech in the college and university setting. Second, we focus on 
two significant white nationalist organizations: American Identity Movement 
(AIM) and Patriot Front. These are representative examples of the broader 
white power movement and will provide important context in understanding 
white nationalism. Third, we analyze how white nationalist organizations 
recruit on college and university campuses via the dissemination of their 
propaganda materials. This is achieved through close inspection of the text, 
iconography, motifs, and slogans of the propaganda materials. Fourth, we 
repudiate and counter the overt and embedded racist messaging contained 
in the propaganda materials. Finally, we believe that hateful speech and bad 
ideas are best defeated by edifying speech and better ideas. Consequently 
we urge scholars and students to promote dialogue and healthy discussion 
regarding free speech in the face of racist, bigoted, and hateful speech.

FREE SPEECH AND THE UNIVERSITY

Before continuing our discussion of white nationalist propaganda, it is impor-
tant to first contextualize this type of material within the realm of free speech 
on university campuses. Scholars of political expression have noted that hate-
ful, vitriolic speech that vilifies entire groups of people is still protected under 
the First Amendment of the U.S. Constitution (Lawrence 2017), and as such 
it is illegal to ban inflammatory material such as the propaganda discussed 
in this chapter. To do so on the basis of content would be to inadvertently 
create a tool that could be used by courts, university administrations, or other 
regulatory bodies for the suppression of political thought that is intended 
to support and enfranchise marginalized communities (Chemerinsky and 
Gillman 2017). One might then reasonably ask what can be done about 
the proliferation of this material on university campuses. The solution to 
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this hateful speech, we suggest, is more speech rooted in a comprehensive 
understanding of the material. The purpose of this chapter is threefold: (1) To 
equip the reader with the requisite knowledge for identifying white nationalist 
materials; (2) To educate the reader on how these materials are used to rhe-
torically appeal to potential recruits; and, (3) To prompt discourse rooted in 
critical engagement with the material that leads to increased awareness within 
the campus community in order to facilitate greater solidarity against white 
nationalist attitudes and organizations.

FOCUS: PATRIOT FRONT AND 
AMERICAN IDENTITY MOVEMENT

Because of the heightened activity of white nationalist groups on college 
and university campuses and the genuine threat posed to the well-being of 
our nation’s students, we have chosen to examine how these groups increase 
their visibility and attempt to grow their ranks. For this study, we look at a 
number of flyers from several prominent white nationalist groups. We high-
light Patriot Front and AIM as representative samples because the Southern 
Poverty Law Center has indicated that these groups have been at the forefront 
of distributing white power propaganda, such as flyers, stickers, and various 
other literature in the United States from 2017 to 2019 (Southern Poverty 
Law Center 2020c). A primary location of their distribution efforts has been 
the college and university campus.

American Identity Movement

AIM, originally founded as “Identity Evropa” is a white nationalist organiza-
tion primarily concerned with combating the demographic shifts occurring 
in the United States. Their activities typically involve anti-diversity protests 
and vocally opposing government policies that would benefit immigrants and 
communities of color, such as the Deferred Action for Childhood Arrival 
(DACA) program which offers temporary protection from deportation to a 
narrow category of individuals who are in the United States without authori-
zation. Patrick Casey, who is part of AIM’s leadership, describes the organi-
zation’s vision and goals for the United States.

We don’t believe America needs to be 100.00 percent white, but we do think 
that America isn’t going to be America if there isn’t a European-America 
super-majority. So when it comes to policies and so forth we’re concerned with 
reversing these trends. We want to end immigration for the time being. And in 
the future we would like to have immigration policies that favor high-skilled 
immigrants from, you know, Europe, Canada, Australia and so forth. And we 
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also do want to have programs of re-migration wherein people who feel more 
of a connection to another part of the world, another race, another culture, even 
another religion in the case of Islam can return to their native homelands essen-
tially. (Southern Poverty Law Center 2020a, para. 7)

This type of language uses terms like homeland and high-skilled immigrants’ 
to legitimize and even romanticize their vision for immigration and the forced 
removal of nonwhites from the United States. This method of framing the 
issue of immigration is meant to seem rational and more acceptable to conven-
tional conservatism than overtly calling for ethnic cleansing. The group’s goal 
of appealing to and then radicalizing mainstream conservatives is reflected 
in their name change from Identity Evropa to AIM. The shift occurred in 
the wake of the nonprofit media organization, “Unicorn Riot,” successfully 
obtaining and releasing the chat logs of Identity Evropa (Southern Poverty 
Law center 2019). The released chat logs prompted the rebranding because 
they revealed, contrary to the group’s public-facing messages, the organiza-
tion is not a nonviolent group of prowhite identitarians. In truth, they embrace 
Nazi ideology, and members frequently use racial slurs along with other 
hate speech in the chats. The organization rebranded in order to appear more 
palatable for mainstream society (Schiano and Martinez 2019). This was 
especially risky for Identity Evropa as the organization and several of its key 
members were defendants in a lawsuit related to the 2017 Unite the Right 
rally in Charlottesville, Virginia, where anti-racist protestor, Heather Heyer 
was run over and killed by a white nationalist who was later found guilty of 
first-degree murder and other charges related to Heyer’s death (Burke and 
Sotomayor 2018).

In response to the release of the information by Unicorn Riot, the group 
attempted to distance itself from the name of Identity Evropa and the law-
suit by rebranding as AIM, a name that could appeal to more mainstream 
conservatives who place importance on identifying as American. The focus 
on appealing to mainstream conservatives and often those who identify as 
Republicans is a tactic AIM uses to gain visibility and persuade the public to 
support the legal codification and cultural normativity of a white majority eth-
nostate. While this is certainly a strategy of AIM, it is important to note that 
many who identify with conservatism and the Republican Party do not share 
AIM’s vision of America and would in fact repudiate their aims and goals.

Patriot Front

Similar to AIM, Patriot Front is a white nationalist organization that asserts 
that the only legitimate Americans are those whose roots are in what it terms 

 EBSCOhost - printed on 4/18/2022 1:42 PM via . All use subject to https://www.ebsco.com/terms-of-use



248 Gabriel A. Cruz and Patrick Sawyer

the pan-European culture. According to the manifesto on the Patriot Front 
website,

When our pre-Columbian forefathers left their European homes, they found a 
savage continent. They held a variety of purpose, yet against the harsh life on 
the frontier and the common enemy in the strange and unexplored reaches of 
America yet to be touched by civilization, they found a common cause and a 
common identity as Americans. From the varied nations and cultures of Europe 
a new nation was forged in the flames of conquest. E Pluribus Unum was the 
new creed that bound our people together with their pan-European identity as 
Americans. To be an American is to be a descendant of conquerors, pioneers, 
visionaries, and explorers. This unique identity was given to us by our ances-
tors, and this national spirit remains firmly rooted in our blood. (Patriot Front 
2020, para. 2)

Patriot Front’s ultimate goal is to transform the United States into a fascist 
white ethnostate, a territory that is majority or exclusively white that adheres 
to the sociopolitical ideology of fringe conservatism similar to that of Adolf 
Hitler and Benito Mussolini. Toward that end, Patriot Front engages in a pro-
paganda campaign designed to increase their numbers and influence public 
opinion.

It is worth noting that Patriot Front, like AIM, is a rebranded organi-
zation that was renamed and restructured after the 2017 Unite the Right 
rally. Originally named Vanguard America, the group, along with Identity 
Evropa/AIM and others, helped organize the rally and consequently were 
part of the subsequent lawsuit. In the wake of the turmoil from the rally, 
Vanguard America split into two different organizations: the vocal Patriot 
Front and the smaller, explicitly Neo-Nazi group, National Socialist 
Legion (Anti-Defamation League 2020c). The reconstruction of Vanguard 
America into Patriot Front was meant to distance the group from the rally 
and from the high-profile death of Heather Heyer. Additionally, the selec-
tion of the name Patriot Front was designed to appeal to more moderate, 
yet sympathetic members of the public. According to the leader Thomas 
Rousseau,

It can help inspire sympathy among those more inclined to fence-sitting, and 
can be easily justified to our ideaology [sic] and worldview. The original 
American patriots were nothing short of revolutionaries. The word patriot 
itself comes from the same root as paternal and patriarch. It means loyalty to 
something intrinsically based in blood. (Southern Poverty Law Center 2020b, 
para. 10)
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Patriot Front uses the mythos of the patriots of the American Revolution to 
inspire allegiance to their cause and galvanize those who may be interested 
but require further prompting.

Given Patriot Front’s rebranding, overall propaganda campaign, and their 
efforts to distribute recruiting materials at institutions of higher learning, it 
seems Patriot Front views white college students as what they term, fence-
sitters, who merely need a push in their direction. In addition to being sites 
where vulnerable, fence-sitting college students gather, colleges and universi-
ties promote and platform public discourse on a range of issues and topics. 
White nationalist organizations take advantage of this characteristic of our 
institutions of higher education. These groups see colleges and universities as 
fertile sites where their propaganda will be viewed as protected speech under 
the First Amendment. Hate speech is protected so long as it does not involve 
specific threats against individuals, and since university administrations are 
rightly reluctant to restrict speech on the basis of content (Chemerinsky and 
Gillman 2017), it is likely that white power groups will continue to besiege 
the college campus with their hate and bigotry through flyers, posters, stick-
ers, and other materials.

A textual analysis of material being distributed on college and university 
campuses by white power groups reveals their rhetorical tactics and provides 
insight into how to expose and counter their messaging. In this study, we ana-
lyzed flyers from a number of white nationalist organizations with the view 
that in order to challenge the spread of this insidious and destructive ideology, 
we must first understand both its content and tactics.

METHODOLOGY

For this study, we applied two frameworks for analysis: narrative criticism 
and visual rhetorical analysis. The narrative paradigm developed by Walter 
Fisher (1985) contends that humans organize the world and their experiences 
as narratives and evaluate those narratives based on coherence and fidelity. In 
this context, the term “coherence” means that there must be internal consis-
tency and logic within the narrative; essentially, the story must make sense. 
Fidelity refers to the degree to which the narrative logic matches one’s own 
lived experiences. In this way, a story must seem plausible relative to the 
experiences of the person perceiving the narrative.

People often use narratives to interpret the world and their own expe-
riences by transforming occurrences into coherent stories that provide 
a frame for comprehending the world and engaging in sense-making 
(Fisher 1985). These stories are laden with ideological meaning and 
when embraced and consumed can be persuasive in forming one’s 
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understanding of reality (Atkinson and Calafell 2009). We apply a criti-
cal rhetorical application of the narrative paradigm to critique how white 
power propaganda flyers create narratives that are designed to persuade 
an audience to their ideological standpoint. Each flyer was treated as a 
rhetorical text that contained an argument rooted in a certain narrative 
construction of the world. As such, each flyer functioned as a window 
into that narrative construction of reality proposed by the white nationalist 
organization that created it. Each proposal of reality contained a narrative 
that hinged on assertions meant to be coherent while also attempting to 
strike a chord of fidelity for the viewers and readers. In this way, the nar-
ratives were designed to render the proposal plausible, even reasonable, 
and thus prompt interest in joining the group.

We also used visual rhetorical analysis to examine the flyers. This form 
of rhetorical criticism operates with the understanding that the intentional 
construction of imagery as a means of communication is an inherently 
ideological process (Foss 2005) and can be used to effectively communicate 
with an audience (Foss 2004). Therefore, we position these flyers as texts 
that explicitly attempt to use specific imagery to persuade audiences to sub-
scribe to particular articulations of white nationalist ideology. In this regard, 
it is important to bear in mind that white nationalist groups use a variety of 
iconography to evoke different meanings in the audience and identify them-
selves to others. Examples include pagan symbolism, Christian iconography, 
and imagery used by various governments (Anti-Defamation League 2020b) 
to conjure specific notions of heritage, history, and legitimacy in the minds of 
the audience. Consequently, we have deemed it prudent to use visual rhetori-
cal analysis in conjunction with narrative critique to gain a more holistic and 
thorough understanding of the texts and how they may appeal to potential 
recruits.

Our analysis is informed by critical race and whiteness studies scholarship 
as white power propaganda relies on race-based cultural appeals. Critical 
race and whiteness research offer several salient observations that are imme-
diately relevant to our analysis of white nationalist recruiting materials. First, 
historically and currently, whiteness has been centered in U.S. society to 
the point of invisibility (Nakayama and Krizek 1995). That is, whiteness is 
the unseen norm, the acceptable standard, the unnoticed backdrop for which 
everything else is judged. Ergo, to be white is to be normal. Therefore, to 
be nonwhite is to be abnormal, to be a deviation from the norm, and thus a 
moral violation in the minds of some. Second, this ideology is interpellated 
through its prominence in mass mediated texts, both fiction and nonfiction 
forms of media. Third, while the supposed inherent positivity of whiteness 
has been challenged in recent decades academically, and in recent years, at 
the popular level, whiteness is still often constructed as generally virtuous, 
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while nonwhiteness is often constructed as inherently inferior. In particular, 
white hegemonic masculinity is deemed superior to the other racial and 
gender expressions which are depicted as prone to violence (Bogle 2016), 
criminality (Mastro et al. 2007, 348; Lacy and Haspel 2011), naturally sub-
servient (D’Amore 2008), hypersexual (Oh and Kutufam 2014; Brown 2014), 
and generally in need of assistance from white individuals in order to suc-
ceed (Schultz 2014). Finally, an intersectional perspective that incorporates 
gender as a component of race construction in mass media further indicates 
that white masculinity is not only the most culturally legitimized racialized 
gender identity, it is also necessary for taming the virulent nonwhite body 
(Fitzgerald 2014), preserving the frail virtue of white femininity (Prividera 
and Howard 2006).

Mass mediated and culturally driven knowledge about the construction of 
race is important to consider in the context of this project for two reasons. 
First, the creators of the recruitment material live in the United States and 
are influenced by the media pervading our society that portrays and reifies 
race-based stereotypes. We recognize that there is not a one-to-one cor-
relation between consuming this type of media and arriving at the conclu-
sions about nonwhites that white nationalist groups express. Moreover, we 
are certainly not claiming a causal relationship. However, those who are 
already predisposed to white nationalist ideology find fuel for their racism 
and bigotry in subtle and not so subtle expressions and representations in 
the media. Second, analysis of white nationalists’ recruiting propaganda 
demonstrates that these groups are in certain ways trying to leverage racist 
stereotypes reinforced in the media in an attempt to relate to various base 
fears and worries that their audience may have about culture and society. 
This is an attempt to legitimize their claims and arguments to potential 
recruits.

The texts we analyzed for this project were flyers authored by a number of 
white power organizations including Vanguard America/American Vanguard, 
Patriot Front, and Identity Evropa/AIM. Recognizing that these organizations 
are regularly renaming and rebranding themselves, going forward, we will 
be using the names American Vanguard, Patriot Front, and AIM to maintain 
consistency when referring to these groups. The flyers we examined were 
distributed between 2017 and 2019 at the following colleges and universities: 
University of California San Diego (San Diego, CA), Chapman University 
(Orange, CA), University of Nebraska (Lincoln, NE), University of Utah 
(Salt Lake City, UT), John Logan Community College (Carter, IL), Southern 
Methodist University (Dallas, TX), University of North Texas (Denton, TX), 
University of Texas (Austin, TX), University of Virginia (Charlottesville, 
VA), University of Florida (Gainesville, FL), and Wagner College (Staten 
Island, NY).
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In addition to examining flyers at each of these locations, we also examined 
the websites for Patriot Front and AIM. As we will discuss later, a key goal 
of the flyers, posters, and other propaganda material is to pique the interest of 
readers sufficiently to compel them to visit the organizations’ websites where 
the ideological indoctrination continues and intensifies.

The following questions were instrumental to our analysis: What practical 
efforts were made to reach students? What symbols, iconography, and motifs 
were used to convey meaning to the potential recruits? What narratives were 
presented to students through the flyers? What rhetorical appeals were present 
in the flyers and how were they used?

FINDINGS, ANALYSIS, AND DISCUSSION

The white power recruitment efforts that take place on hundreds of college 
and university campuses each year means that the number of individual fly-
ers, posters, and stickers passed out and posted are in the thousands. Few 
parts of the country are left unscathed.

Fighting against the racist hate and vitriol of these groups, both veiled and 
explicit, requires being clear-eyed about their messaging and the spurious 
claims and misleading implications the propaganda contains. In this section, 
we offer textual analysis of specific representative pieces of propaganda used 
by white nationalist groups on college and university campuses. We describe 
the flyers discussed in detail and include search links active at the time of 
publication.

To begin our analysis, we recognize that a strategy of white power groups 
is to have two different sets or styles of propaganda. One is a softer, more 
benign, seemingly more reasonable message. The other is an aggressive and 
purposely provocative message. In this section, we address two representative 
examples from the multitude of texts we analyzed.

The first flyer is from American Vanguard and was profiled in an article 
by WNYC Studios (The Takeaway 2018).1 We begin with a description of 
the flyer, and then deconstruct the flyer. The image appears in grayscale 
with a black background at the top and bottom, with a white background 
in the middle section. The top segment with the black background features 
the words “What Made America Great” in bold letters. The middle section 
features the phrase “Blood and Soil” in bold letters next to a silhouette of a 
man holding a flag, and behind the silhouette and phrase is a clipart-esque 
image of a mountain range. The flag bears a logo used by Patriot Front, an 
eagle midflight carrying a fasces which is a bundle of sticks attached to an 
axe blade. The lead phrase and question, “What Made America Great?” is a 
clear and strategic association with U.S. President Trump’s campaign slogan 
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and administration mantra, “Make America Great Again.” President Trump’s 
constituency supported him for a variety of reasons, and it is fair to say that 
his more politically radical supporters resonated to some extent with white 
nationalist ideals, even though Trump’s more normative voting base likely 
did not. The use of American Vanguard’s phrase is multifaceted. First, it is 
an attempt to mainstream American Vanguard. It takes the organization out 
of the margins of our national consciousness where extremism finds a home 
and attempts to recalibrate it to a place in mainstream society. In other words, 
this phrase is an attempt to legitimize American Vanguard with the status quo. 
Second, the use of the phrase enables American Vanguard to capitalize on 
an idea popularized by the Trump campaign leading up to the 2016 election: 
America being “Great.” Consequently, it makes good advertising sense to 
appropriate this sentiment given its place in the political zeitgeist during the 
flyer’s usage. Third, the phrase and question, “What Made America Great?” 
is a form of dog-whistling. Dog-whistling is coded racial language meant to 
appeal to particular audiences in a way that is less visible, and thus easier 
to ignore to those outside of the intended audience while also allowing the 
speaker to maintain plausible deniability when accused of violating social 
norms (Drakulich, Wozniak, Hagan, and Johnson 2020). Human beings can-
not hear a dog whistle; the dogs nevertheless can. The unconverted cannot 
hear the dog whistle, the converted nevertheless can.

The next phrase on the flyer is, “Blood and Soil.” While the phrase pre-
dates Nazi Germany, it was popularized during Hitler’s reign (Epstein 2017). 
It was a phrase used to rally the hard-working farmers and agrarian workers 
of supposed pure Nordic blood who owned and worked the land against the 
backdrop of the opportunistic, impure Jewish bankers and retailers who were 
attempting to seize societal power and control (Epstein 2017). The implica-
tion is that “Blood and Soil” is what made America great. White nationalist 
groups domiciled in the U.S. have coopted this phrase to send the message 
that white blood is the rightful occupier, owner, and controller of the land 
that is the United States and that Black Americans; indeed, all persons of 
color, have no place in it. Such a claim is a fabrication and has no legitimate 
basis in anything whatsoever. Not ontology, not biology, not history, not 
culture, nothing. Indeed, the very concept of race as existing scientifically 
and biologically is entirely wrong (Lee 1995; American Anthropological 
Association 2020). While recognizing that nations and societies come and 
go via a plethora of complex and multilayered factors, if we were going to 
apply the rubric of a generalized principle of “blood and soil” to determine 
who controls the part of the planet that is now the United States, we would 
be forced to prioritize Native Americans. But reason is not a driver of white 
power. Rather, the historical narratives asserted by white nationalist groups 
as evidenced in their recruitment material favor a fiction that so highly 
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regards white identity to the point that it is broadly divorced from reality. 
Moreover, any greatness America has, had, or hopes to attain, is not and 
will not be exclusively rooted in whites and whiteness, but rather rooted in 
the myriad of ethnicities, covering the range of melanin, that makes up the 
United States. As Martin Luther King Jr. (1963) contended in his “I Have A 
Dream” speech, if “America is to be a great nation” (para 20) that greatness 
will be rooted in freedom for “all of God’s children” (para 6). Finally, the 
phrase, “blood and soil” and its association with the brutality of the Nazi 
regime is meant to elicit fear and serve as a warning to nonwhites. This point 
cannot be overstated.

The next image on this same flyer is a man holding a flag with an eagle 
grasping a fasces. The fasces in the context of white power discourse and 
messaging represents a nod to fascist power under Benito Mussolini’s regime 
in Italy in the 1920s and 1930s (Anti-Defamation League 2020a). Mussolini 
established the Fasci di Combattimento, commonly known as the Fascist 
Party, in 1919 in Italy. The party was known for its extreme nationalism, 
totalitarian leanings, and hatred of Marxist ideology and political and cul-
tural liberalism (Mussolini 1935). While Mussolini’s fascism was slower 
to embrace anti-Semitic ideology than Hitler’s, it ultimately took root with 
Mussolini’s formal alliance with Hitler and with the Jews being increasingly, 
almost axiomatically, associated with hated liberalism. White nationalist 
groups utilize the emblem of the fasces in their messaging to both signal and 
underline their anti-Semitic hatred.

At the bottom of the flyer is written “Keep It That Way, Join the Vanguard” 
accompanied by the American Vanguard web address. The phrase, “keep 
it that way” implies two things that are false. The first is that the message 
conveyed by “Blood and Soil” is the answer to what makes America great 
and the second is that what makes America great is in jeopardy of being lost, 
hence, we need to be active in “keeping it that way.” The discourse of the fear 
of losing something is prominent in white power propaganda. The idea carries 
the freight that the loss of culture, traditions, customs, jobs, resources, safety, 
and overall way of life is imminent for whites. This framing is designed to 
create a sense of fear and panic, a sense of urgency that something needs to 
be done swiftly. The exhortation to “Join the Vanguard” is presented as the 
mechanism and solution to keep all those things, “keep it that way,” keep the 
reality of “blood and soil,” that is, whites controlling the United States.

The flyer’s message ends with American Vanguard’s web address in order 
to give anyone who would like to “join the Vanguard” a simple way to do so. 
As well as offering the utility to join, the website address also communicates 
professionalism and community. It signals that there is an existing, legiti-
mate organization ready to support their mission and movement. The website 
encourages others to learn about their ethos.
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Another flyer we found has been depicted in an article by The Daily Utah 
Chronicle (Anderson 2017).2 It is tonally much more aggressive in its mes-
saging. The flyer uses a black background and white lettering for three sen-
tences, each with a line in bold text accompanied by subtext directly beneath. 
The sentences are “[bold text] STOP THE RAPES [subtext] Over 100 White 
women are raped or sexually assaulted by Black men every day in the United 
States; [bold text] STOP THE CRIME [subtext] Blacks are 136 times more 
likely to commit a violent crime against Whites than vice versa; [bold text] 
STOP THE MURDER [subtext] Blacks commit 50% of all murders, despite 
being only 12% of the population.” Beneath these lines of text, which are just 
more than half of the flyer, is the website BloodAndSoil .or g. Beneath that web 
address on the bottom left of the flyer is a clipart-style image of a Black man 
excitedly grappling with a white woman as she struggles in anguish to escape 
his grasp. Opposite the image on the bottom right of the flyer is a section 
with a white background and the phrase STOP THE BLACKS in black text. 
The flyer also contains a gray watermark of the logo of the eagle grasping a 
fasces. Immediately, we see the messaging is noticeably more aggressive and 
blatantly unambiguous. Unlike the first flyer, there are no phrases or symbols 
that may not be immediately understood or recognizable to the recipient. The 
message of the flyer is to conflate violent crime with being Black. The asser-
tion is that if Black people are stopped, then rape, crime, and murder will 
cease as well. Such a conflation and implied 1:1 correspondence is an egre-
gious, gross perversion of truth and reality. While statistical claims are made 
in small print on the flyer, there are no sources for the claims. We note that 
even a cursory review of crime data from the FBI’s Uniform Crime Reporting 
Program demonstrates that white people commit over 1.5 times the amount of 
aggregate violent crime than Black people which we would expect given their 
respective population sizes (Federal Bureau of Investigation 2018). In other 
words, the patent and obvious reality is that “stopping blacks” will in no way 
stop rape, murder, and crime.

Finally, there is the image of the Black man and white woman. In addi-
tion to the depiction of sexual assault on a white woman by a Black man, 
the image is meant to betray the striking differences in beauty, intellect, and 
innocence. Historically, as seen in the racist film The Birth of a Nation from 
1915, the first movie blockbuster in the United States, and other mass medi-
ated texts, the imagery of a white damsel in distress being terrorized and 
violated by the animalistic lusts of a Black man is an all too common histori-
cal trope (Bogle 2016). The flyer leverages the historical commonality of this 
image and idea in attempt to stimulate a sense of fear and sense of urgency 
among whites. It bears saying that the actual cultural and historical context 
of the United States and the reality of 350 years of slavery, Black Codes, and 
Jim Crow together demonstrate that Black women have been violated and 
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terrorized by white men in much greater numbers than white women have 
been by Black men, and that white men often committed these crimes with 
impunity (Hale and Matt 2016).

From the Physical to the Virtual

It is not an over statement to say that the primary point of white power recruit-
ment efforts on college campuses is to get students to go to their websites. 
The flyers, posters, stickers, and other propaganda material are designed to 
lure students to a deeper level of indoctrination. The flyer acts as a gateway 
drug to the harder drug—the website—where the visuals, sounds, and dogma, 
along with their visceral impact, are radically amplified. In addition, the web-
sites make direct connection to the mission of white power and a range of 
legitimate values and interests that are often, but not exclusively, associated 
with mainstream conservatism such as patriotism, national sovereignty, fam-
ily, hard work, community, freedom, and liberty. White nationalist websites 
emphasize these values and interests in an attempt to pair them exclusively 
to whiteness. Moreover, they make this attempt from the context and stand-
point that these values and interests are under siege, that they are at risk and 
in jeopardy of being lost forever. White nationalists contend that whites need 
to reclaim the nation to ensure they can reclaim these values and interests. 
Such a thesis requires an identifiable enemy; chief among them are Black 
people, Jews, brown immigrants, liberal and progressive whites, whites that 
ally themselves with people of color, and centrist to conservative whites who 
directly speak out against racism and white power ideology. These sites often 
have visuals reflecting a paramilitary aesthetic. As such, there is no confusion 
as to how white nationalists see their enemies and their willingness to use 
violence to achieve their vision of the world. Such an aesthetic also signals 
there is no room for any nuance or middle ground. The message is clear: it is 
us against them all the way down.

CONCLUSION

Being keen to the messaging being propagated by white nationalist groups 
on college and university campuses is critical to discursively combating 
their influence and creating an atmosphere that hinders their recruiting 
efforts. By identifying and critiquing the various components of their 
recruiting materials and deconstructing the attending narratives we become 
better equipped to effectively engage and challenge the messaging. As 
advocates of free speech, it is our belief that the answer to bad speech and 
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destructive ideas is more speech and better ideas (Chemerinsky and Gillman 
2017). When we demystify white nationalist recruiting efforts while simul-
taneously fostering dialogue, we have the opportunity to articulate and 
implement ideas and beliefs inclusive of more voices and experiences that 
in turn enhances the possibilities for all constituencies in society to thrive 
and prosper.

White nationalist organizations ultimately attempt to appeal to whites, and 
especially white men, with warped and distorted versions of conservative per-
spectives by constructing an ideological narrative that the society they love 
and cherish is under assault. They argue that white men are the best hope for 
defending our society as we know it against encroaching cultural genocide. 
The ideological underpinning of this perspective is made clear in their flyers 
and other propaganda. Other flyers that we analyzed, in addition to what is 
profiled here, use phrases that position the prospective recruit in a place of 
vulnerability and yet-to-be-realized empowerment. They use such phrases as 
follows: “We have a right to exist” accompanied by an illustration of a white 
man and woman; “protect your heritage” situated alongside an image of what 
appears to be an European statue; and “defending your people is a social duty 
not an anti-social crime.” The positioning of white identity as being under 
attack is a call to arms. This prepares the soil for the adoption of a combat-
ant mindset. As an example, the Patriot Front website features a recruitment 
video laden with military themes and visuals including hand-to-hand combat 
training, hiking with gear, and coordinated acts of vandalism while wearing 
uniforms with masks and the Patriot Front insignia.

The propaganda of white nationalists seeks to force a binary choice 
between working with the organizations to protect one’s land, freedom, fam-
ily, and prosperity or to be part of the problem. As mentioned earlier, the 
use of terminology such as “family,” “tradition,” and “liberty,” is strategic. 
It is an effort to use discourse to appeal to people who conflate such terms 
with conservatism and recruit from that pool of people even though the terms 
are legitimate interests and concerns of many who do not identify as radical 
extremists.

To conclude, it is our hope that analyzing and deconstructing the messages 
of white nationalist recruiting efforts on the college and university campus 
provides a greater understanding and awareness necessary to productively 
combat white nationalist recruitment efforts. Doing so requires unpacking 
the meaning and intention of a variety of symbols, iconography, motifs, and 
slogans that are used in flyers and other recruitment materials in order to 
see the narratives and rhetorical appeals embedded in their propaganda as 
deliberate attempts to undermine critical thinking and reflection necessary 
for democracy.
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NOTES

1. https :/ /ww  w .wny  cstud  ios .o  rg /po  dcast  s /tak  eaway  /segm  ents/  white  -supr  emaci  sts  
-t  arget  -coll  eges

2. https :/ /da  ilyut  ahchr  onicl  e .com  /2017  /08 /1  2 /rac  ist -p  oster  s -f ou  nd -u-  campu  s/
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